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—DOL LT, FMEDIRME, RT T 4 T~OSMN7e . XBIChT-T8haik o4k, AxIC
FEONT D X 91270 D, AfEld, 29 LT T o2 U= TE~E A& BB EIALTHL 72012 NPO
DT IFERIEOTEDOTTY, WEBSE L2 — v /b« AT 4 TICER L, ZOH| %R L Ah:
. HAARAKEREZFHNHEET D2 LD TH S, MED Y = 7HHEIZBWTE L7=T — X DHrn G,
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Disasters are times when nonprofit organizations face the need to mobilize resources as quickly as
possible in a limited time frame. Once an organization decides to engage in response activities, the
nonprofit uses multiple communication channels to send out information to mobilize the people toward
voluntary actions. This paper sheds light to social media, a new mode of communication that emerged in
the recent years. The paper documents how nonprofit organizations used social media to spread
information to the public to raise funds in the aftermath of the Great East Japan Earthquake of 2011.
Through an analysis of data obtained from an original online survey, we found that 1) use of social media
not only after the disaster but also before the incident and 2) clearly articulating the “need of support”
have a positive impact on the amount of donations that nonprofits raise.
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